
  

 

MANAGEMENT
MASTER OF MANAGEMENT

ABOUT THE PROGRAM
The Master of Management program prepares individuals without a business 
degree for success in management and leadership roles. The program 
provides fundamental business knowledge in the areas of customer 
service, organizational behavior, leadership, project management, budget, 
finance, social responsibility, operations/supply chain management, hiring/ 
compensation/benefits, brand management, professional communication, 
and strategic management. 
This 30-semester hour program is intended for people who hold non-business 
undergraduate degrees or have limited professional work experience and 
want to advance their careers through increased business, management, 
and leadership knowledge. Our industry-driven online courses offer you the 
opportunity to learn and the flexibility to cater the program to your schedule. 
Our experienced and renowned faculty are dedicated to providing high-
quality management education across the United States. WE are committed to 
transforming business in southern Dallas County and across the country. 

CAREER OPTIONS
Facilities Managers
Compensation and Benefits Managers
Construction Managers
Financial Managers
Food Service Managers

Service Mangers
Industrial Production Managers
Sales Managers
Training and Development Managers

DELIVERY MODE
100% online, 8-week terms, cohort model

START TERMS
Fall, Spring

NUMBER OF CREDITS
30 Semester Hours 

PROGRAM LENGTH
1 year

GRADUATE FACULTY
Isaura Flores, Ph.D. 
Assoc. Professor, Entrepreneurship 

Banu Goktan, Ph.D. 
Professor, HR/Mgmt/Org Behavior 

Gary Holmes, Ph.D. 
Assoc. Professor, Marketing 

Ajamu Loving, Ph.D. 
Professor, Finance 

Stephanie Mongiello J.D. 
Professor, Forensic Accounting 

Elizabeth Muniz, Ph.D. 
Professor, Management

Cathy Scott, Ph.D. 
Assoc. Professor, Accounting 

Pam Thompson, DBA. 
Assist. Professor, Accounting 

Christopher DeClerk, DM. 
Lecturer, Management 

Subhro Mitra, Ph.D. 
Professor, Logistics & Supply Chain Mgmt

Mujtaba Zia, Ph.D. 
Professor, Finance 

David Spaulding, DBA. 
Adjunct Professor, Business

William Ingram, Ph.D. 
Assoc Professor, Hospitality Management 

Shikhar Acharya, Ph.D. 
Assist. Professor, Analytics

William Burge, Ph.D. 
Lecturer, Business

Janice Carter-Steward, Ph.D. 
Lecture,r Business

Jeff Wendt, DBA, 
Lecturer, Supply Chain, and Logistics Mgmt



 

CURRICULUM REQUIREMENTS  
30 CREDIT HOURS

FALL COURSES
MGMT 5351 (3) – Organizational Behavior & Leadership 8W1 Online
MGMT 5355 (3) – Professional Writing and Speaking 8W1 Online

MGMT 5354 (3) – Social Responsibility 8W2 Online
MGMT 5350 (3) – Consumer and Service Experience 8W2 Online

SPRING COURSES
MGMT 5353 (3) – Budget & Finance 8W1 Online
MGMT 5356 (3) – Operations & SCM Management 8W1 Online

MGMT 5352 (3) – Collaboration & Project Management 8W2 Online
MGMT 5357 (3) – Management of Human Resources 8W2 Online

SUMMER COURSES
MGMT 5358 (3) – Brand Management 8W1 Online
MGMT 5359 (3) – Strategic Management (Capstone) 8W1 Online

APPLICATION PROCESS
• Apply at applytexas.org  
• Pay $50 application fee
• Request official transcripts

PROGRAM  
REQUIREMENTS
• Program Application
• Essay
• Resume
• 2 Recommendation Forms

For questions about admissions:  
Grad School Department: 
GradSchool@untdallas.edu 
972.338.1746

For questions about academics and courses:
Dr. Cathy Scott, PhD.
MBA Program Coordinator
Cathy.Scott@untdallas.edu 

Tuition and fees are subject to changes. For more 
information visit: untdallas.edu/sbs/tuition-and-fees

TUITION AND FEES
COST PER  

CREDIT HOUR 

6 CREDIT HOURS

9 CREDIT HOURS

Ready to get started?


